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Sustainability is simply about

actions that support quality of

life, now and for generations to
come
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To be supplied 100%  To create zero waste To sell products that
by renewable energy sustain our resources
& environment

= Existing stores 25% = 25% reduction in = 20% supply base
more efficient in 7 solid waste in 3 aligned in 3 years
years; new stores years
30% more efficient = All private brand
in 4 years packaging

» Trucks 25% more improved in 2
efficient in 3 years; years

50% in 10 years
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How We’'re Getting it Done

Renewable Sustainable
Energy Zero Waste Products

AN

Sustainable
Value Networks

\/

Added Value for
Customers and Shareholders
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Sustainable Value Networks

 Preferred Products ¢ Renewable Energy

— Textiles — Alternative Fuels

— Seafood — Global Logistics

— Jewelry — Greenhouse Gas

— Forest Products — Sustainable

— China Buildings

— Electronics  Waste

— Food & Agriculture — Packaging

— Chemical Intensive — Ops & Procurement
Products
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FYO7 Test

Auxiliary Power
Units (APUs
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Zero Waste

Sandwich Bale

Kid Connection
Private Brand Toy
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Life Cycle Assessment Opportunities

To be supplied 100% To create zero waste To sell products that
by renewable energy sustain our resources
& environment

LCA Use — LCA Use — LCA Use —

Energy use & Supply Locate waste ldentify information
through the Life pertinent to decisions
Cycle of Products & on preferred products
Packaging
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Next Steps

e Questions?

e Contact Information:
— pkgsvn@wal-mart.com
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